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Connecting Communities to Life-Changing Programs.
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Our Programs
Education & Training

Water & Sanitation

Overview of the Clean Water Liberia Project

Project Goals
FACE Africa is working to bring point-of-use water purification methods to
in Liberia, with a focus on rural Liberia where access to safe

PUR
Skyhyrant
Health & Nutrition

Economic Empowerment

drinking water is almost non-existent. Current and future programs
include:
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« Rehabilitating existing wells

« Training of water and sanitation committees
. of hygiene
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CARE France Strategic Alliance May 2009
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CARE Rural Sales Program (RSP)
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Popularly Positioned Products PPP 1992
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Nido
Fortified

Nido
Everyday

Nestlé Investor Seminar 2007: Nutrition and affordability in emerging markets
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Popularly Positioned ProductdPP

PPP
The PPP strategy
+ Not "cheap” products or Low unit price
‘commoditisation® . packs
+ Not price fighters, but business A —>

opportunities

+ More than just affordable pack
formats

« Products with nutritional content Different

: . g offering
+ Innovative concepts with relevant cp M , ‘g
and appropriate products, pack - g
sizes, price points, distribution & B 00 Price Index 0

communication to tap into
the vast opportunity of
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Increased availability in Sari Sari via Nestle
o

micro distributors: Philippines

Objective: Increase Distribution (+30°000 Outlets in first
phase) and Coverage in the Sari Sari Channel

) ]\ |

Distributor, ‘Tailor made’ tricycle for Sari Sari distribution

« Sales are on a cash basis

Micro- | | « 7% margin for distributors

» Guaranteed dailv income of 350 Pesos with a
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The right price makes a difference India

Price reduction

.......... to 5 Rp.

Price varied
from 6 to 7 Rp.

Volume (tons)
]

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

Right Price Point = + 111% NPS increase 03

L 12R0L Vahima lneraaca



Income Per Capita Per
Annum in PPP USD

% %
2005-2006 2014-2015
>45000 Global India
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Where We nt To Be

Wa 26% 42%
NPT
u
<4500 5% 34%

Deprived India
719 Mio

A

PPP USD conversion
factor in 2005:
appr. 9.2

Total Population 1108 Mio Source - NCAER

MNestlé Investor Seminar - Vevey June 7-8, 2007
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Maintenance-friendly
) -
Reliable & robust
Timely to market
2009 7 9 BoP- aber wie?
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Sustainability

Sustainability Strategy
Philips Management Report 2008
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Philips Design Design for all
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